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2 Note: 1. Answer a{:y FbUR Jull questions from Q.No.1 to Q.No.7.
Q
] 2. Questt(mM 8 is compulsory.
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) 1 a. Whatis clasmﬁed\advémsmg” (02 Marks)
I;; b. Discuss the functlm\s of various participants in the IMC process. (06 Marks)
- £ c. What are v rmu \t es of headlines? When will each be useful give example? (08 Marks)
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E-';' 2 a. Whatd o you mean by advertising clutter? (02 Marks)
8¢ b. Brleﬂy\ explam the elements of promotional mix. (06 Marks) ;.
'ZD;L c. ,What are the advantages and problems in global advertising discuss? (08 Marks) N /
:é (t X {'\ A\, "‘ (\0 \.//
% E" \ \bhat is a “Push and Pull” strategy in advertising? (02 f iarks)
E g =~ Explain the communication process with the model. : \(06 Marks)
g g . ~c. Discuss the present and post test methods of measuring the effectiveness of the promotlonal
§<¥-’4\\7§}~7/ i program. . "> (08 Marks)
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/ ?’)\Eﬁ\\\‘g’f\ 4 What d i o AN -4
\\‘f’\\f’\ & a at 1s a spot advertising? (N (02 Marks)
o g\) 55 What is media planning? Discuss the problems in media planning. NG 3\\‘3 (06 Marks)
52 ¢. Bring out the importance of global advertising and also expla)n \)&hmi is global advertising
'-g 5 appropriate. _\{{»\3\\;:\ D (08 Marks)
5 S a. Write a short note on “Copy platform”. D)” (02 Marks)
g2 b. Explain various types of Internet advertising. / (06 Marks)
~ 28 c. Describe “The steps involved in the development oﬁmedla plan”. (08 Marks)
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;é 6 a. Define PR and Publicity. Vo ‘\ (02 Marks)
= S . What are the categories of advertising a(ppedtsf’ (06 Marks)
§ g c. Explain the types of advertising budget\met‘nods (08 Marks)
§‘ E /& ¢ /\gf ’/
@5 7 a  Whatis transit advertising? . (\\’{/{ (02 Marks)
_g % b. Discuss the advantages and dg&aammages of corporate advertising. (06 Marks)
£ g c. Briefly explain the special Is ks‘ 1ew’in Industrial Selling. (08 Marks)
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PN An advertisin gency prepared a number of print advertisements for a new product
> introduction. The agency agreement called for compensation on a commission basis. At the
E request of th , it was agreed to include special effects in the advertisement. The final
fc_;i advemsemp tiwas to the satisfaction of the client but the product manager of the company
E criticized" the ‘advertisement executive for its high cost. Further the product manger explained

thatChe)ymisunderstand what aspect of advertisement campaign was covered under the
oor"rmlsswned agreement.
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The company requested agency to, S\\n&a team so that they could spend two days with
product manager brain storming the- )13\ a8’ and developing the new frame work for their
brochure. An accounts executive, @ﬁbhe‘ relation person, art incharge, copy writer was sent
by the agency to the clients | remkses According to the product manger it was a great
success. Later after about the/w k. The client received a bill for the above exercise in which
the agency had billed or}K\hgur}\y basis. The product manager thought that it would be on
project basis. Generally ue to reasons as cited above. Client/agency relationship gets
raddled with probje /Some time problem never gets sorted out and termination of
relationship is the\\\ y answer. Since getting in to a new agency is a time consuming
process, most,fcllﬁm put up with their agencies.
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SomQ\ qom\panles evaluate the performance of their agencies on a regular basis. Client
and agenc v’must do evaluation. In performance appraisal there must be a ranking system

\

tefmination should be based purely on evaluation basis.
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Who do you think is responsible for billing procedure? N {04 Marks)
What steps should have been taken to avoid this situation? L ™ (04 Marks)

Beside payment what other factors can cause misunderstanding and fallout P relationship
between client and agency. /\;\ N (04 Marks)
What criteria should be used to evaluate the agency? Be specific. / Q{) /)”’" (04 Marks)
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excephonal to unacceptable. Agency must be given a change to correct its mistake and( 5\
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