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g SECTION - A &
-g Note : Answer any FOUR questions from Q.No.1 to Q.No. Z.:’“}j .
8 ' ;
é ; 1 Mention any three objective of research. ) (03 Marks)
- >
%5 2 Define longitudinal research. & ;\ (03 Marks)
[ s
‘%g, 3 Whatis Snow — ball sampling? VN (03 Marks)
- + .
Ha o
g % 4 Whatis aleading question? : (03 Marks)
- @ "‘
i3 A
'g % 5 Define editing and coding. ‘ \ (03 Marks)
.E_’ g 6 What are the errors in hypothesis testings? - (03 Marks)
29 g
2 g 7 Whatis TAT? NG (03 Marks)
§»§ SECTION - B
-E g Note : Answer any EOUR questions from Q.No.I to Q.No.7.
2z § 1 Explain the criteria of a good rese/z(rch (07 Marks)
%‘E 2 How does exploratory reseo(bh differ from descriptive research? (07 Marks)
g % "
E‘_S 3 Explain the d1fferent Wpe’s of projective techniques used in qualitative research.
S 3 \, 5 (07 Marks)
g% 5 13
§§ 4 Distinguish be_.ty?een cluster and stratified sampling. (07 Marks)
e i
-]
%"g’ 5 Explain th)é:;‘r'ocedure of hypothesis testing. (07 Marks)
a8
g E 6 Expla\}g-ale observation method of collecting primary data. (07 Marks)
=
§ : 7 ,[I&:uss the various non probability sampling methods. (07 Marks)
£ \\\ SECTION - C
§ \§ Note : Answer any FOUR questions from Q.No.1 to Q.No.7.
g\ 1 Describe the steps in research process with the help of a flow chart. (10 Marks)
2 Explain the various experimental designs, with suitable example. (10 Marks)
3 Discuss the non — sampling error that can affect a field research. (10 Marks)
4 Describe the four primary scales of measurement employed in business research. (10 Marks)
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Discuss the steps in processing survey data for analysis. (10 Marks)
Describe the components of a written research report. (10 Marks)

Explain the circumstances when the following parametric and non parametric
a) Z—test b) T—test c) F—test d) X —test.

tests are relevaz/}\
(’!3%8 s)

SECTION -D
CASE STUDY - | Compulsory |

: Y
A~
A company is engaged in the manufacture of certain leather consumer p cts, The products
are shoes, ladies leather hand bags, purses and belts. The company accautad for about 10% of
the market share in shoes, which is its main product. P
Since last year, the company has been facing stiff competition ffoth another firm which has
come up recently in the city. This is reflected in the declining, monthly sales. The company is
concemed over this development and would like to regain if hold over the shoe market. At a
recent meeting of the board of directors, a decision was taken in favor of a systematic study by
an outside expert agency. e

As a marketing consultant for the expert agengy, hc;“; would you answer the following

questions : RN

a) Write the research objective for the given ppobfem. (05 Marks)

b) What kind of research approach would you adopt and why? (05 Marks)

¢) Which method of data collection wauld you select any why? (05 Marks)
signs. you would adopt for the study. (05 Marks)

d) Briefly explain the sampling de
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